CED

Conference Committee Motion Sheet Indicates language Department of Commerce, Community and Economic Development
FY17 Operating and Mental Health Bills Indicates structure change
Hor$S
Number Appropriation Allocation Description House |Fund Fund Position Senate |Fund Fund Position Notes Version
Change |Code| Source |Change ll Change |Code| Source |Change Adopted
TOTAL 11,202.6 28 1,466.0 4
1 Corporations, Business and Corporations, Business and Occupational Licensing Examiners for Increased 175.3 1156|Rcpt Sves 2 264.3 1156|Rcpt Sves 3 [ House adds 2 PFT positions as IncOTI. HorS
Professional Licensing Professional Licensing Licensing Senate adds 3 PFT positions to the Base.

In both cases, cost increases will be paid
by the regulated community.

2 Tourism Marketing & Tourism Marketing Dec: Reduce UGF funding for Tourism Marketing by 30% (1,358.7)]  1004|Gen Fund House reduces UGF for Tourism Marketin, Hor$S
Development (from $4,528.9 to $3,170.2) by 30% (from $4,528.9 to $3,170.2).

Senate funds UGF for Tourism Marketing

at $4,528.9, the same level as the

Governor's request.

3 Tourism Marketing & Appropriation Legislative Intent HorS
Development

House
It is the intent of the legislature that the Tourism Marketing Board develops a plan moving Tourism Marketing towards a self-|
sustaining program and presents the plan to the legislature by January 1, 2017.

Senate

It is the intent of the Legislature that the Tourism Marketing Board develop a plan to phase out reliance on unrestricted genel
funds for marketing, moving towards a self-sustaining program to be implemented in the FY19 budget and present the plan |
the Legislature by July 1, 2017.

4 Alcohol and Marijuana Control  |Alcohol and Marijuana Control |Inc: Local Option Education and Compliance Outreach 173.2| 1005|GF/Prgm 1 JllSenate adds 1 PFT position. Hor$S
Office Office
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Number Appropriation Allocation Description House |Fund Fund Position Senate |Fund Fund Position Notes Version
Change |Code| Source |Change ll Change |Code| Source |Change Adopted
5 Alaska Gasline Development Alaska Gasline Development Inc: FY17 funding and positions for the Alaska Gasline 6,231.6 1229|AGDC-ISP 26 HorS
Corporation Corporation Development Corporation 4,154.4 1235|AGDC-LNG Governor's request included $12,949.8 an HorS

38 PFT positions. All funding and positions
were eliminated in the Senate until further

consideration.
House appropriates $10,386.0 and 26 PFT]
positions.
6 Alaska Energy Authority Statewide Project Development, |Inc: Restore Renewable Energy Fund receipts for 2,000.0| 1210|Ren Energy A Governor's amendment unintentionally Hor$S
Alternative Energy and management of existing grants deleted all funding for Alaska Energy
Efficiency Authority/Statewide Project Development,

Alternative Energy and Efficiency.

House restores $2 million of Renewable
Energy Fund (DGF) for management of
133 existing grants, per the Governor's

request.
7 Alaska Seafood Marketing Alaska Seafood Marketing Inc: Increase UGF funding for Seafood Marketing (from 1,028.5| 1003|G/F Match House reduces UGF for Seafood Hor$S
Institute Institute $2,399.9 to $3,428.4) Marketing by $1,028.5 or 30% (from
$3,428.4 to $2,399.9).

Senate funds UGF for Seafood Marketing
at $3,428.4, the same level as the
Governor's request.

8 Alaska Seafood Marketing Appropriation Legislative Intent HorS
Institute

House

It is the intent of the legislature that the Alaska Seafood Marketing Institute develop a plan to phase out reliance on unrestric
general funds for seafood marketing by fiscal year 2019 and continue marketing on industry contributions. Further it is the
intent of the legislature the plan includes consideration of increasing revenue from industry contributions to maximum allowe
by law and deliver a report to the legislature not later than January 1, 2017.

Senate

Itis the intent of the Legislature that the Seafood Marketing Board develop a plan to phase out reliance on unrestricted gene]
funds for marketing, moving towards a self-sustaining program to be implemented in the FY19 budget and present the plan
the Legislature by July 1, 2017.

9 Alaska Seafood Marketing Appropriation Legislative Intent HorS
Institute

House
None

Senate
It is the intent of the legislature that all Alaska Seafood Marketing Institute positions are located in Alaska by FY19.
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